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Renowned as one of the world’s top consultants in hotel 
technologies, Hong Kong based Fraser Hickox gives his candid 
opinion of the “new look” hospitality arm of Samsung… 

There’s been a paradigm shift in the 
way guests access entertainment – now 
primarily through the web, and with 
Samsung’s intention and willingness to 
cater for the traveler of the future, I think 
much more is becoming plausible. The 
next generations of product releases 
from Samsung will see great new 
opportunities for hotels to deliver not just 
TV but customized services to the guest. 
Samsung has indeed entered a new 
phase in which direct dialogue with 
hotel professionals is at the heart of the 
company’s B2B philosophy. 

One exciting development is that of 
browsers. Samsung has LinkSync as 
one of its systems, but they also have H 
browser, which is an HTML platform that 
gives us a tremendous amount of ability 
to customize everything that goes on 
the screen as well as controlling what it 
does. In other words, if we invest a bit 
of time writing the software, we can do 
something totally different to anybody 
else, all the while using the same basic 
platform. That’s very attractive to me. 

Can you give an example of what it 
can do? 
For example if you want the curtains to 
automatically close and the lights to dim 
when you switch on the TV, we will have 
the ability to do that using this platform, or 
if we want to sort TV channels according 
to the nationality of the guest, as well as 
having the menu on their language, it can 
also be done. That’s great value-add. 
I think the digital signage capability is also 

particularly interesting. I hate to say it but 
we’re eliminating another vendor, and the 
same goes for VoD!

It is evident today that Samsung is making 
a real commitment to the industry, which 
had for years been waving its arms in the 
air trying to gain attention… Finally they’re 
getting it. Samsung is a big machine and 
it has taken time to move when it came to 
hospitality, but now it is really moving in a 
forward direction! 

I particularly congratulate the Samsung 
crew for the way they are presenting 
products and services at HITEC. It is 
extremely important to treat these things 
with a true industry perspective, helping 
hoteliers better understand just what 
can be done and how.  For all the right 
reasons, what Samsung is doing right 
now is highly beneficial for the industry. 
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